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Fisheries Programme Assistant  
 
COMPANY PROFILE 
 
THE FISHMONGERS’ COMPANY  

Incorporated by Royal Charter in 1272, the original purpose of the Fishmongers’ Company was to oversee the 
selling of fish in the City of London. As the catching, processing and trading of fish has changed over the 
centuries, so has the Fishmongers’ connection with fish and fishing evolved. The Company continually seeks to 
find ways to maintain a useful, relevant and contemporary role, building on its heritage and traditions.  
 
www.fishhall.org.uk 
 
 

CORE PURPOSE AND VALUES  

The Core Purpose of the Fishmongers’ Company continues to be preserving and developing our resources to 
make a difference in today’s society, especially in fish and fisheries. Collaboration, Heritage and Sociability are 
our Core Values. They represent what we stand for and against which we measure ourselves.  

 

MAIN COMPANY ACTIVITIES   

Fish and Fisheries. The Company’s Fish Team, guided by the Company’s Fish and Fisheries Committee, engages 
widely across the freshwater, marine, aquaculture and fish trade and academic sectors, with the overall aim of 
promoting a healthy, prosperous and sustainable UK fish and fisheries sector. This is achieved through the 
delivery of charitable programmes and grants, through convening and advocacy, and by working in 
collaboration with likeminded charities and industry organisations. 

Philanthropy & Grants. As with most Livery Companies, a proportion of Company resources are spent on 
support for education and other charities. The Company’s philanthropic ethos is entrenched in its history and, 
in addition to fish-related activities, focuses on education, medicine and the arts.  

Hospitality & Events. The Company has an outstanding reputation for offering superb surroundings and first- 
rate service. Fishmongers’ Hall has a very busy schedule of internal and external fisheries and other events 
throughout the year. 

  

http://www.fishhall.org.uk/
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Fisheries Programme Assistant  
 
JOB DESCRIPTION 
 
THE POSITION 
 
Reporting directly to the Fisheries Director and Fisheries Programme Managers, this post will help the 
Company’s Fish and Fisheries team (“the Fish Team”) to deliver their charitable Fisheries Programme activities, 
with a focus on convening, project support, and communications. 
 
Guided by the Company’s Fish and Fisheries Committee and the Fish and Fisheries Director, the Fish Team 
constitutes one of the two main philanthropic arms of the Company and works to further the Company’s core 
purpose of “making a difference in fish and fisheries”. 
 
 
KEY TASKS 
 
Main Duties: 
 
Assist the management and communication of the outputs from the Company’s Fish and Fisheries Projects, as 
directed by the Fisheries Director and Programme Managers, with strategic guidance from the Fish and 
Fisheries Committee. These tasks will include: 

 
a. Assisting with the Fish Team’s convening and advocacy work across the major thematic areas of freshwater 

and marine fisheries and conservation, sustainable aquaculture, fish trade, early-career development and 
welfare. 
 

b. Providing support for fisheries projects arising from the convening and advocacy process and assisting with 
the delivery of key elements of these projects, including through fisheries project events, print and web-
based fisheries media and communications for general audiences and technical documents for specialist 
audiences. 

 
c. Delivering marketing, communication and resource development for the Company’s Master Fishmonger 

Standard and Fish on Friday programme. 
 
 
General Duties: 
 
• Develop engaging, critical and creative communication strategies to ensure that the Company’s reputation 

and profile are maintained in the fisheries sector [e.g. social media / websites (Master Fishmonger 
Standard / Fish on Friday) / publications / events, etc]; manage and analyse data to understand its impact. 
 

• Seek out, organise and manage the development of research materials and resources to deliver fisheries 
project outputs.  
 

• Report to the Company’s F&F Committee and work with the Fish Team’s Programme Managers to ensure 
effective management of fisheries projects. 
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• Represent the Fish Team and Company at external and internal fisheries-related events. 
 
• Assist with the organisation and delivery of in-house fisheries-related events, including meetings and 

conferences. 
 
• Audit success and impact of fisheries projects and work streams. 

 
• Improve the Company’s understanding of major policy developments and key issues affecting the fish and 

fisheries sector in order that appropriate and timely action can be taken.    
 

• Contribute to the development and evolution of the Company’s Fisheries Strategy as required.  
 

• Be available, on occasion, for work-related travel within and outside the UK. 
 
 
General Responsibilities: 
 

1. Flexibility. You may be asked from time to time to undertake other tasks, either on a temporary or a 
permanent basis, that is considered relevant to your job, or you may identify this yourself. 
 

2. Health and Safety.  As a minimum, all staff must be aware of, and comply with, the Company policy on 
Health and Safety and attend the mandatory training.  Staff must be risk aware not risk averse.   
 

3. Equality and Diversity.  As a minimum, all staff must be aware of, and comply with, the Company policy 
on Equality and Diversity and attend the mandatory training.   
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Fisheries Programme Assistant  
 
PERSON SPECIFICATION 
 
 
Qualifications and Experience (Selection criteria A-G) 
 

A. Strong science communication and fisheries/environmental science background – ideally with 
appropriate higher-level qualification.  

 
B. Ideally experience in a charitable, communications, business, fisheries or environmental science related 

roles. 
 

C. Knowledge and experience of producing high quality communication for general audiences, including in 
print and digital formats, and the ability to work fast to write and publish technical documents and 
communication for broad readerships, to professional standards. 

 
D. High-level, desktop publishing skills, including demonstratable knowledge and proficiency in graphics 

software (for example, proficiency in Adobe Creative Cloud - Photoshop, Illustrator and In-design). 
 

E. Good knowledge of brand development, social media and web publishing; understanding of current 
trends in media and science, and of significant events, products and publications. 

 
F. Knowledge/understanding and interest in the structure of the UK marine and freshwater fisheries and 

aquaculture industries, including a working knowledge of the seafood trade and fisheries policy. 
 

G. Knowledge/understanding and preferably experience of working with NGOs, charities, government and 
its agencies, or the academic world. 

 
 
Personal Attributes  
 
 Creative, Enthusiastic, Positive 

 
 Adaptable and proactive attitude with a willingness to combine self-management and self-support 

(including planning of work assignments) with an ability to work in a team.   
 
 Ability to manage complex, internal and external relationships at a variety of levels. 
 
 Flexible, hands-on and practical while also being able to deliver a complex and diverse workload. 
 
 Strong, oral communication skills with ability to deliver convincing presentations to high level audiences; 

excellent written communication skills - ability to write creative outputs as well as convincing policy papers, 
minutes, etc. 

 
 Excellent organisational skills – able to plan, schedule and implement work within budgets and set 

timeframes. 
 

 Attention to detail and the ability to maintain high standards when working to tight deadlines. 
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 Desire to work in the charitable sector to advance sustainable fisheries and aquaculture, ensure 

environmental stewardship, and provide support and opportunities for coastal communities. 
 
 
EMPLOYMENT OUTLINE 
 
 Location:  Based at Fishmongers’ Hall, London Bridge 
 
 Salary:  £29k plus generous pension and other benefits 
 
 Working Hours: 35 hours per week.  Out of hours work will be required 
 
 Contract:  One-year fixed term contract, subject to review 

 
 Holiday:  25 days per calendar year plus bank and public holidays 

 
 Eligibility:  Proof of right to work in the UK is required  

 


